®

IN}J102dsoy

@ lululemon ‘ Vendor Code of Ethics

N‘N
- O

Founded in 1998, lululemon’s purpose
is to elevate the world by realizing

the full potential within every one

of us. This includes the workers who
make our products. The Vendor Code
of Ethics outlines our unwavering
commitment to contributing to healthy
communities by fostering respectful
and inclusive workplaces.

This Code is based on international
standards, such as the International
Labour Organization’s Declaration
on Fundamental Principles and Rights
at Work, the Universal Declaration of
Human Rights, the United Nations
Guiding Principles, the OECD Due
Diligence Guidance for Responsible
Supply Chain in the Garment and
Footwear sectors and those of

the Fair Labor Association, to which
we are affiliated as a Participating
Company. A commitment to these
internationally recognized principles
is the starting point.

These are our minimum standards
that we expect all of our Vendors

to comply with, and we will work
with our Vendor partners to ensure
they are upheld. Requirements

in this Code apply to owned
facilities as well as subcontractors,
and upstream suppliers. Where
differences or conflicts in standards
arise between this Code and national
or local regulations, the strictest
standard applies.

This Code is complemented by
compliance benchmarks. If we find
that a Vendor is not in compliance
with this Code and benchmarks,

we will require immediate attention
to corrective action. Compliance
with the Vendor Code of Ethics is

a condition to start and maintain a
business relationship with lululemon.
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